
Davorin Kopič
Head of Data Science



Text



Zemanta is a Demand Side Platform (DSP) that allows 

you to manage all your media buying from one 

dashboard. It is connected to more than 40 networks and 

enables programmatic access to each of them through 

one interface.



Access to some of the most 
premium websites and 
news feeds in the world.

Of all shapes and sizes.



Winning ad is served 

by the exchange and 

notifies Zemanta 
about the served ad.

Auction of all bids 

takes place.

User visits a website.

Exchange announces 

available ad 
placement to 

Zemanta.

Zemanta evaluates all 
applicable ads and bids 

with the best ad.



Bidding on advertising space is at the core of our product

It is fueled by our Machine Learning algorithms

~800.000 
100ms
7 data centers  

100+ TB

bid requests - per second

response time - including network latency

around the globe

of data generated per day - compressed



Machine Learning is embedded into everything we do.

Use cases include:

● Autonomous advertising campaign optimization - Autopilot

○ Intelligent budget distribution

○ Optimal pricing

● Bidding on advertising space in real-time

● Fraudulent and non-human traffic detection

○ Analysing patterns in our network




