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… a usual Saturday night …. (e.g., feb 14) …



MISSION IMPOSSIBLE

• Task: reach out to 
other humans

• Implementation:
– Gather information

– Devise strategy

– Act











Solution

• Organize target audience into various 

subgroups, disseminate and outreach to 

each separately … 

• The Bristol task:

how to make PATTERN ANALYSIS 

relevant to the general public …?



Overview

• We will discuss our efforts in designing compelling web 
applications that showcase modern AI technology and 
that are designed  with the goal of being relevant to 
general audiences. 

• We will show how a number of sophisticated pattern
analysis methods can become relevant to the general 
public when applied to  every-day data on the web. 

• Proof of concept involve the live analysis
of media content, in two key domains. 

• We will also outline our plans to continue outreach, 
dissemination and demonstration efforts within Pascal 2.



Strategy

• We believe that we can increase our 
profile and reach also to application 
experts and decision makes, if we are 
successful in talking to the general public

• We have launched a programme to target 
the general public with the results of 
Pattern Analysis and Statistical Modeling
(see specific talk on outreach… and our 
segmentation of audience)



Target Audience

• Would people care if they heard that we are contributing 
to text mining ?

• General public may not be impressed when they hear we 
do theoretical work on the analysis of patterns in graphs

• Even classical concepts like shortest path or graph-cut 
do not mean much…

• IT TURNS OUT (from a Google search) THAT REAL 
PEOPLE CARE ABOUT REAL THINGS….  Mmmm

• SO:

• Things change, if the graph has a meaning. Same for 
text.



Tactic

• Attach a meaning, apply our work to 

interesting and entertaining data and 

situations

• Combine all our tools in a compelling 

showcase, and do this many times for 

various audiences…

• (segment by audience, not by technology)













Path Analysis

• david letterman->ellen degeneres->steven

spielberg->elton john 

• brad pitt->natalie portman->kate moss

• oprah winfrey->jennifer hudson->tori

spelling->heather mills 



(Social) Authority

• brad pitt

• britney spears

• tom cruise

• angelina jolie

• kevin federline

• nicole kidman

• george clooney

• hayden panettiere

• katie holmes

• justin timberlake



Other Audience: News







Science Watch



Next

• We have a PLATFORM to deploy new 

results

• We will finish and go live within few weeks

• We will keep adding to it a series of 

algorithms, and explanations, etc

• Intent: use it as a showcase outlet for 

Pascal 2 too…



END OF FILE


