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CONCLUSIONS

BASIC MODEL
When Do radical minorities have influence?

* Maintain their viewpoint over time (o large)

*Are integrated in the society ([3 small)

WHICH RESULTS FROM SOCIOLOGY?
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O Six subjects constituted the O Control condition not exposed

majority. to the minority only said
green twice—Iless than 1% of
the responses.

O One confederate was the
minority.

O Among those exposed to
minority view almost 10% of
the total responses were green

O Subjects were asked to view
a set of slides and state

their color. All slides were and 32% of the subjects
actvally blve but varied in reported seeing green at least
intensity. once.

O Minority consistently said O Evidence for minority
that the blue slides were influence.

green.
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O To be influential a minority should bhe
CONSISTENT (MOSCOVICI THEORY)

O FROM OTHER EXPERIMENTS: A minority is
influential if it is not a “double minority”.

INTEGRATION IN THE SOCIETY.



CONCLUSIONS

MEDIA INFLUENCE
When media campaigns are more influential?

* LOW MEDIA PRESSURE(small ¢):
SATURATION EFFECT QHWDQ CIITGUUKKG ECO RCKIPU

* NON CONSISTENT RADICAL BEHAVIOUR (small o)
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