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Vision

 Awards are an integral part of technology, 

performance and cultural excellence. The 

innovation communication (InCo) community can 

improve benchmarking, education and outreach 

opportunities via a regular branded competition 

and research reports on innovation.



Mission of World Summit Awards 

and Manthan/mBillionth Awards

 To increase awareness about the scope and 
power of innovation by showcasing examples 
from around the world

 To build best practices, guidelines and checklists 
in successful innovation

 To train the next generation of innovators via 
best practices, knowledge networking, and co-
creation



Mobile: Categories of Awards

for Innovation
 Industry: Infrastructure

– GSMA

 Industry: Media
– MMA, MEF, Games

 Entrepreneur/Startup focused
– MobileMonday

 Citizen-focused, inclusive
– WSA-Mobile, mBillionth; World Communication Awards

 National
– Malaysia (Mobile Malaysia Awards)

 Vendor Awards
– Navteq LBS Challenge































Next Steps

 Build up database of awards, Web sites, awards 

organisers

 Put together processes and teams for database 

creation, maintenance

 Create a Website, social media footprint, Wiki

 Publish a book of awards best practices for innovation



Brand Components

 Experience

 Value

 Attachment

 Events, processes, activities

 Campaigns, communities, conversations

 Customer “watering holes”



The Social Media Mix

 Blogs, microblogs

 Feeds

 Social networking

 Wikis

 Tagging

 Content sharing

 Mobile social networking

 Tools: buz monitoring, viral seeding, personalisation, 
bots, advergames, social referencing, subsites
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