
Fifth International AAAI Conference 
on Weblogs and Social Media 

Welcome! 



James G. Shanahan 
Church & Duncan Group, Inc. 

Nicolas Nicolov 
Microsoft 

Fifth International AAAI Conference 
on Weblogs and Social Media 

Place	  holder	  for	  
Nicolas	  Nicolov,	  
Microso:	  Picture	  

Place	  holder	  for	  Jimi’s	  
Picture	  



Please turn ON your 

and tell the world you’re attending 
#icwsm on Twitter  

www.facebook.com/icwsm 



Over	  	  650	  ACendees	  
AUSTRALIA,	  6	  

BRAZIL,	  1	  

BULGARIA,	  1	  CANADA,	  7	   CHINA,	  1	  
DENMARK,	  1	  
FRANCE,	  11	  
GERMANY,	  13	   GREECE,	  2	  

INDIA,	  2	  
IRELAND,	  5	  

ISRAEL,	  1	  
ITALY,	  4	  
JAPAN,	  7	  

NETHERLANDS,	  3	  NORWAY,	  1	  

OMAN,	  2	  
POLAND,	  1	  

PORTUGAL,	  2	  
QATAR,	  2	  

ROMANIA,	  1	  
SINGAPORE,	  1	  

SPAIN,	  13	  
SWEDEN,	  1	  
SWITZERLAND,	  5	  

UNITED	  KINGDOM,	  13	  

USA,	  137	  

A"endance	  (Total	  Registra3ons,~250)	  

11 © 2011 James G. Shanahan 



0	  

50	  

100	  

150	  

200	  

250	  

2008	   2009	   2010	   2011	  

ICWSM	  Full	  Papers	  Submi"ed	  

Full	  Papers	  submiCed	  

Linear	  (Full	  Papers	  
submiCed)	  

12 © 2011 James G. Shanahan 



0	  

50	  

100	  

150	  

200	  

250	  

2008	   2009	   2010	   2011	  

ICWSM	  Full	  Papers	  Submi"ed	  

Full	  Papers	  
submiCed	  

Linear	  (Full	  
Papers	  
submiCed)	  

13 © 2011 James G. Shanahan 



BRAZIL	  	  ,	  1	  CANADA	  ,	  2	   CHINA	  ,	  1	   DENMARK	  ,	  2	  

ESTONIA	  ,	  1	  
FRANCE	  ,	  1	  

Great	  Britain	  ,	  4	  

IRELAND,	  2	  

INDONESIA	  ,	  2	  

JAPAN,	  1	  

NETHERLANDS	  ,	  1	  

PORTUGAL	  ,	  1	  
SINGAPORE	  ,	  1	  

UNITED	  STATES	  ,	  33	  

Full	  Paper	  -‐-‐	  (25	  Full	  Paper	  Oral;	  28	  Full	  Paper	  Poster)	  

14 © 2011 James G. Shanahan 



AUSTRALIA,	  3	  
CANADA,	  2	  

CHINA,	  1	  

DENMARK,	  5	  
ESTONIA,	  2	  

FRANCE,	  3	  

GREAT	  BRITAIN,	  4	  

IRELAND,	  1	  

ITALY,	  1	  
NETHERLANDS,	  1	  

NORWAY,	  1	  

PORTUGAL,	  1	  

UNITED	  STATES,	  37	  

Poster	  Authors	  (58	  Posters)	  

15 © 2011 James G. Shanahan 



Germany,	  2	  

FRANCE,	  1	  

UNITED	  STATES,	  3	  

Demos	  (7	  Demos)	  
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ICWSM 2011 Organizing Committee 
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Senior Program Committee 
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Program Committee 
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Sponsors and Supporters 
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Video Sponsor 



Audience Participation 
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Social Media Has Come of Age 

Over the past 12-15 months, what has been a 
transformative development involving social 
media? 
–  Technical 
–  Cultural 
–  Education 
–  etc… 
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Top 

Bottom 
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More people saw this ad on YouTube 
than on the actual Superbowl show 
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Facebook’s World 
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750,000,000 
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Facebook’s World 



What’s Developing? 
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Religion 
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The Pope & Twitter 

36 © 2011 James G. Shanahan 



37 

Politics 

What’s Developing? 
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President Barrack Obama 
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Business 

What’s Developing? 
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Advertising Spend 
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Brands are Managed Through 
Social Media 
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Investor’s Year 
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$100 Billion Valuation! 
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http://www.renren.com/ 
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April 2011 filed with SEC to raise $584 million in a US IPO offering Renren 
stocks on the New York Stock Exchange 
May 4, 2011 IPO price at U$14, high end of revised ranges 
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Groupon:  ~$20 Billion Valuation 
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Zynga: ~$20 Billion Valuation 
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What’s Developing? 
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Technology 
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The Social Network 
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RunPee 
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ICWSM-11 Breaks 
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We’ll Let You Know 
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And it just got more interesting…. 

•  Google+ and 
Facebook 

–  Integration, voice, 
video, hangout 

–  Privacy 
–  Weak, strong ties 
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Arab Spring 
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Mohamed Bouazizi - December 17, 2010 
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Wael Ghomin - February 2011 



…. and in Italy 
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The Future? 
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Characterizing Social Relations 

Beyond Trending Topics 
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Political Polarization on Twitter 
 
The Party Is Over Here: Structure and Content in the 1020 Election 
 
The Prevalence of Political Discourse in Non-Political Blogs 
 
Media Landscape in Twitter: A World of New Conventions and Political Diversity 

ICWSM -11 Conference Programs 
 
Social Media and Wiki-Revolutions – Manuel Castells 
 
Natural Language Processing to the Rescue Extracting “Situational Awareness” 
Tweets during Mass Emergency 
 
Social-Spatial Properties of Online Location-Based Social Networks 
 
Exploring Millions of Footprints in Location Sharing Devices 
 
You Are What You Tweet: Analyzing Twitter for Public Health 
 
Social Targeting for Privacy-Friendly On-line Advertising 
 
What Stops Social Epidemics? 
 
Differential Adaptive Diffusion: Understanding Diversity and Learning Whom to 
Trust in Viral Marketing 
 
Participation Maximization Based on Social Influence in Online Discussion 
Forums 
 
Twitter and Data Science 
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Enjoy 
This Conference 
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