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Extracting a diverse and richer 
set of sentiment-bearing 

expressions, including formal 
and slang words/phrases 

Assessing the 
target-dependent polarity 

of each sentiment 
expression 

A novel formulation of assigning 
polarity to a sentiment expression 

as a constrained optimization 
problem over the tweet corpus 



OMG I have to Tweet that! 
A Study of Factors that Influence Tweet Rates 
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Weather-Related Tweet Rate Temperature 





Viraliy and Susceptibility in Information Diffusions 
Tuan-Anh HOANG, Ee-Peng LIM 

Living Analytic Research Centre 

School of Information System, Singapore Management University 

Viral users: people 
that are good at 

diffusing information 

Susceptible users: 
people that are easily 
to be convinced 

Viral (information) items: pieces of information that are easily 
to be diffused through word-of-mouth 

The image was taken from http://www.wordscanheal.org 

http://www.wordscanheal.org/
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Would you follow a (automated) 
complete stranger? 

PEOPLE ARE STRANGE WHEN YOU’RE A STRANGER: 
IMPACT AND INFLUENCE OF BOTS ON SOCIAL NETWORKS 

Online social 
experiment 

Bot interacting 
with real users 

Gain popularity 
with simple 

automated activity 

Polarization 

of  reactions 



Jaram Park video presentation 




