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ACTIVITY: CONTENT SELECTION



ACTIVITY: CONTENT SHARING



ACTIVITY: BROADCASTING



ACTIVITY: CONGREGATION



ACTIVITY: CONVERSATION



DEVICE



SOCIAL INTERACTION STYLE



 

AWARENESS



SYNCHRONIZATION



SOCIAL REACH



1. Offer different channels and levels for communicating freely

2. Use awareness tools for communicating availabilities

3. Allow both synchronous and asynchronous use

4. Support remote as well as collocated interaction

5. Exploit viewing behaviour for informing and engaging other viewers

6. Give the user control over actions and system settings

7. Guarantee personal privacy and group privacy

8. Minimize distraction from the television program

9. Notify the user of incoming events and situation changes

10. Adapt to appropriate television program genres

11. Let users share content flexibly

12. Encourage shared activities

Sociability heuristics for interactive television



#2 Use awareness tools for 

communicating availability







#5 Exploit viewing behavior for informing 

and engaging other viewers









# 8 Minimize distraction from the 

television program









#10 Adapt to appropriate 

television program genres











#12 Encourage shared activities













THANKS!


