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STUDIO JURE MIKLAVC

First ecological cross country boot on market
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• Professionals in the field of product design, visual communications, 
brands an consulting

•Our primary field is business / industry, some our clients are from 
culture and public sector

•Most of our clients are R&D oriented and have hi-tech products

•All of our clients have their own brand

•Our biggest client is Alpina

•Design for Alpina nordic programme: 30% world market share

• Investment in our projects: around 1,5 mio EUR

•Around two patents / year

STUDIO JURE MIKLAVC
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Kind of design approach
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•Design is important business, 
social and development factor

•Design will be one of the last 
competitive resources of old 
continent over far east

•Ecology thinking is part of normal 
design process

•Design gives innovation and 
added value in way that is 
acceptable for market

•Soft or emotional added value is 
as much important as technical

Understanding design
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Creative industries / product design

(Vir: United nations, Creative Economy report 2008)
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Alpina Promise project / Developing team

• Igor Zupan / Alpina - manager

• Janez Novak / Alpina - Product manager

•Robert Križnar / Alpina - Basic development

• Jože Carli, Jure Miklavc / Studio Jure Miklavc - Design

•Kabinet 01 - Sub brand

Industrial design without connection doesnʼt exist
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Alpina Promise project / Design goals

• Product should be long lasting

•Less elements / quality elements

•Product must have all "classic" functions and offer more
- good transformation of forces to skis
- good fit
- water repellent / breathability
- easy entry

•Made in Europe (smaller carbon footprint)

•Acceptable price
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Alpina Promise project / User

• is searching for healthier products

• is ecological aware

• is looking for indulgence



STUDIO JURE MIKLAVC | Alpina Promise | C2C october 2010

Alpina Promise project / Conceptual project
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Alpina Promise project / Final product
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Alpina Promise project / Features



Thank you!


