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Focusing the issue
Three vignettes



Vignhette 1
The night the bed fell
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Arts in Heaven Presents
Amish Handmade Furniture

. 200-709-0064 Made in Holmes County Ohio
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We live near the Amish & Visit Often!
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800-709-0064 mailto: xyz3@att.net

AMISH PRODUCTS ARE USA HANDMADE
- NOT MASS PRODUCED & Shipped FedEx Ground!

! PhuE%%red‘rl

Processing

We welcome custom items.

AMISH BEDROOM Furniture Amish BAR and Saddle Stools Amish Furniture NEW ITEMS! Amish HICKORY
Furniture AMISH QUILTS Handcrafted Amish TOY BOXES Childrens

ACCREDITED
BUSINESS

TES ' IMONIALS!

Qur son Bill is 40 years old with Muscular Dystrophy.
He started this web site from his wheelchair.
It is our Family business!!

Click to Verify!

Read How We Treat Our Customers!

Planning to visit Amish Country Ohio - You can save $'s by picking up your items! Call for Details!
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Amish Beds
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Amish Bookcases

Made in USA products - liberal or free shipping
REFER TO THE LEFT NAVIGATION FOR SPECIFIC DEPTS!

Top > Amish Beds

Amish Bedroom Furniture USA
Amish Bedrooms -Save $%$%

Because of the way the freight companies charge to ship items,
if you purchase two or more bedroom items at once,
you may save up to 15% per item.
Call or email us for details! 800-709-0064 xyz3@att.net
To View All Pages of a SHH Bed Brochure - Please Click Here!
To View a Vineyard Bed Brochure - Click Here!
To View an Elegant Bed Brochure - Click Here!
To View a Yutzy Bed Brochure - Click Here!
Amish Beds, Amish Mission Beds, Amish Shaker Beds,
Sleigh Beds, Amish Beds in Many Styles.
Ohio Amish made beds. Amish Best, USA.
We are in the process of putting up many choices of Amish bedroom furniture and accessories: hardwood dressers,
tables and armoires made in the USA. If you need a specific item before we are done, please give us a call at
800-709-0064 or email edwb@att.net. Thanks!
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Vighette 2
On going to hospital
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First-degree atrioventricular block

From Wikipedia, the free encyclopedia

WIKIPEDIA
The Free Encyclopedia

First-degree AV block, or PR prolongation, is a disease of
Main page the electrical conduction system of the heart in which the PR First-degree AV block
Contents interval is lengthened beyond 0.20 seconds.!'! Classification and external resources

Featured content
— i i i ICD-10 144.0 &
Current eve Im first-degree AV block, the impulse conducting from atria to

Random article ventricles through the AV node is delayed and travels slower ICD-9 426.11 &7

Donate than nc‘rmal. It has a prevalence ‘in t.he nu@af {young adult) DiseasesDB 10477 &

population of 0.65-1.1% and the incidence is 0.13 per 1000

w Interaction persons.
About Wikipedia
Community portal Contents [hide]
Recent changes 1 Causes
Contact Wikipedia 2 Diagnosis
Help 3 Treatment

4 Prognosis

5 See also

b Printiexport & References

- Languages
Italiano Causes [=dit]

eMedicine emearg/233 &

» Toolbox

The most common causes of first-degree heart block are an AV nodal disease, enhanced vagal tone (for
example in athletes), myocarditis, acute myocardial infarction (especially acute inferior MI}), electrolyte
disturbances and medication. The drugs that most commonly cause first-degree heart block are those that
increase the refractory time of the AV node, thereby slowing AV conduction. These include calcium channel
blockers, beta-blockers, cardiac glycosides, and anything that increases cholinergic activity such as
cholinesterase inhibitors. Drugs that increase calcium concentration, such as Digitalis decrease AVIN
conduction time.

Diagnosis [edit]

In normal individuals, the AV node slows the conduction of electrical impulse through the heart. This is
mianifest on a surface ECG as the PR interval. The normal PR interval is from 120 ms to 200 ms in length.
This is measured from the initial deflection of the P wawve to the beginning of the QRS complex.

Im first-degree heart block, the diseased AV node conducts the electrical activity more slowly. This is seen as
a PR interval greater than 200 ms in length on the surface ECG. It is usually an incidental finding on a
routine ECG.




Vighette 3

The hunt for the missing
reference



CHOICE-EASED WRITING IN MAMAGERIAL COMTEXTS:

EREAKING THE COMPAMY RULES

With the plain English movement came “preszure to provide rules-of -thumb

that are both easy to apply and effective in making writing more
comprehenzible” (Huckin, Curtin and Graham, 174). In Business Communication,
these rules-of-thumb are sometimez found in discuszions of the "zeven Cz": We
are insztructed to write complete, concize, considerate, concrete, clear,
courteous and correct businezs memoranda, letters, proposals and reports; we
are to prefer active woice, avoid deadly werbsz, and remove "which" and "that."
While zuch maximz have contributed to our pedagogy, if not our own writing,
recent studies suggest they are inadequate and irrelevont for Management
Communication.

Rezearchers from Carnegie Mellon's Communications Deszign Center are among
thoze who take the maxims of the plain Engliszh movement to task. In a 1986

study titled "Prescriptive Linguistics and Plain Englizh: The Caze of 'WhizDeletionsz, ' Huckin,
Groham illustrate the ineffectiveness and

oversimplicity of one maxim presented in Guidelines for Document Desigrers (o
stote-of -the-art handbook published by the Americon Institutes for Research).
The authors of Guidelines contend that "whiz-constructions," or the words
"which is," "who were" and "that are" which introduce subordinate clouses,
clarify sentence structure. Removing theze so-called "whiz constructions,”
"whiz-deletion," leaves g szentence unclear or ambiguous, the authors
conclude.

Taking iszue with thiz idea, Huckin, Curtin and Grahom raise doubt about
the neceszity of whiz-constructions by showing the many whiz-deletionz in a
variety of randomly-chozen examples of good writing. They further show that
the authors of Guidelines for Document Designers ignore their own maxim &mdashiin a
random zample of 9 pages from Guidelines, the authors broke the "whiz

ar
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Overview

Stereotypes about reading online
Emerging trends about Web reading
Sketch of my research

Implications for information design



Stereotypes about reading

" No one reads...
- Manuals or instructions
- Labels on food, toys, products
- Online newspapers and books
" No one looks past the first page of hits
= People only skim and scan
" Web reading is making us stupid

© 2010 Karen Schriver Associates



Emerging trends

" More people reading online than ever
" Laptops dominate but mobiles growing

" 33% of cell phone owners read news on
their cell using two strategies:

- Foraging
- Searching opportunistically

N = 2259 (Pew Research Center, March 2010)

© 2010 Karen Schriver Associates



Kinds of news mobile users
access on their cells

% of Users

Weather 26
News and current events 25
An application for news content 18
Sports scores and stories 16
Traffic info 13
Financial info 12
News via emaills and texts 11

N = 2259 (Pew Research Center, March 2010)




Reading in academic settings
is changing

Expert readers are impatient and make
judgments quickly

" 60% of e-journal readers view 3 pages
of journals and exit

" 40% of e-journal readers view more
than 3 pages

British CYBER study (2008)

© 2010 Karen Schriver Associates



Reading on eReaders

Schcolnik (2001) studied 105 early

dC

opters of eReaders
People reported reading the texts

inearly up to 5 hours at a time

- wanted good TOCs, hyperlinks,

illustrations, pop-up dictionaries

- only 52% rated “short” as important

© 2010 Karen Schriver Associates



Current research

Study 1: Review of empirical evidence
about reading online (1980 — 2010)

- How does writing, design, and
technology shape people’s experience?

Study 2: Survey of people talking about
reading on the web (2009 — 2010)

- Why are people reading online anyway?

© 2010 Karen Schriver Associates



Study 1: Research review

Review of empirical literature: 500+
articles (1980 — 2010)

= Audience characteristics
"= Technology
= Writing

= Visual design

© 2010 Karen Schriver Associates




Interdisciplinary perspective

Information design Cognitive psychology

Technical communication Educational psychology

Rhetoric HCl & human factors
Reading & literacy Psycholinguistics
Library science Technology studies

© 2010 Karen Schriver Associates



Empirical evidence: Online
writing choices matter

" Word-level features

- Word length, frequency, concreteness
= Sentence-level features

- Syntax, voice, negatives, conditionals
" Discourse-level features

- Headings, previews, summaries

© 2010 Karen Schriver Associates



Empirical evidence: Online
design choices matter

= Typographic features

- Typeface, typesize, case, line-spacing
" Layout features

- Line length, columns, blank space
" Whole-text features

- Hierarchy, grouping, density

© 2010 Karen Schriver Associates



What people bring to reading
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Interactive reading
processes

Top-down processing

Immediacy of
Interpretation

Bottom-up processing

© 2010 Karen Schriver Associates




Characteristics of more
effective readers

" Monitor their understanding
" Link content with prior knowledge
" Use a variety of strategies

= Set a purpose for reading, often
adjusting their rate and strategy

© 2010 Karen Schriver Associates



Characteristics of less able
readers

" Fail to monitor their understanding—
unaware when they don’t “get it”

= Fail to link content with prior knowledge
" Tend not be strategic

" May not set a purpose for reading or
adjust their rate and strategy

© 2010 Karen Schriver Associates



Readers do not receive messages
They construct them



partially relevant

Readers “at work”

mpose their knowledge
Deem what to read and what to skip
Decide relevance and importance

nfer who is speaking and why
May be skeptical of intent

© 2010 Karen Schriver Associates



Designed for the medium

Good information design is adapted to the
audience no matter where they see it

[N T ™. O iven Omi the . . e
e e e [’. Pespie Lots Wy Bhars end Discoww B Bosl of NYTmen com

© 2010 Karen Schriver Associates



Some claims that need
reconsideration

People don’t read; they scan
= 79% of users scan
- 18% of what’s on the page is read
Morkes & Nielsen (1997) n =51
- 20-30% of what’s on page is read
Weinreich et al. (2008) n = 25
Possible Confounds:
= Small samples of skilled readers as participants
* No measures of interest or motivation

© 2010 Karen Schriver Associates



Web reading is different

" School reading

- Sentence-by-sentence construction of
meaning

= Qut-of-school reading

- Skimming, scanning, jumping from
image to text, text to image, link-to-
link, and sentence-to-sentence
construction

© 2010 Karen Schriver Associates




Writing and visual design
shape readers’ construction
of the message



Revealing structure by design

Information Design

Writin Visual
g Design

Whole-text
Graphic
Features

Whole-text W Typographic Layout

Word-level | Sentence-levdl
level Features Features

© 2010 Karen Schriver Associates



Knowledge Telling
= Temporal Order

= Fact corpus

= Data dump

= Excessively detailed
= “Listy” progressions
= Quirky transitions

* Topic shifts

& LAn {i]
1 ] 1

Two Styles of Shaping Content

Knowledge Transforming
= Audience-centered order
" Facts fit rhetorical genre

= Audience-sensitive data

= Detail fits audience needs
= Structurally cued lists

= Well marked transitions

" Previews of topics

—based on Bereiter & Scardamalia, 1982



People-oriented headings:
Revision of US tax form 1040

Filing Status About You
Exemptions Your Filing Status
Income Your Income

Adjusted Gross Income Your Adjusted Gross Income
Taxes and Credits Your Taxes and Credits
Refund Refund Owed You

© 2010 Karen Schriver Associates



Macrostructure: What
readers likely notice first

Visual content

= Animations, video, movement

" Areas of high contrast or color

= Spatial structure

" Tone and persona projected

= Typographic hierarchy

= Layout, alignment, and line length

© 2010 Karen Schriver Associates



Macrostructure: What
readers likely notice first

Verbal content

Headings and subheadings
Previews, summaries, abstracts

_eads, topic sentences, conclusions and
other genre cues

Captions and labels

© 2010 Karen Schriver Associates



Microstructure: What
readers notice if they stay

Visual
" Less prominent photographs, images
" |temized and enumerated sequences

" Grouping and area of emphasis (size of
visuals, clusters, paragraph length)

" Typographic signaling (weight, size,
position, color)

© 2010 Karen Schriver Associates



Microstructure: What
readers notice if they stay

Verbal
" Voice, tone, and persona
= Lexical choices and sentence structures

* Sentence-to-sentence expression of
ideas (coherence)

" Nuance of expression (what’s new?)

© 2010 Karen Schriver Associates



Online information design in transition

1980 1990 2000 2010
Early work Recent work
Took a narrow view Takes a broader view

III

= Skim, find, retrieve = Beyond “retrieval” to

diverse purposes

© 2010 Karen Schriver Associates



Broader view of purpose

Understand = Play
Analyze = Explore
Decide " Fun
Compare . Escgp.e
= Socialize

Buy

© 2010 Karen Schriver Associates



Study 2: “Google Alerts”
research on Web reading

Goals
= Phase 1: Broad view

- Are people talking about reading
online?

= Phase 2: Focused view
- If so, why are they reading?

© 2010 Karen Schriver Associates



Google alerts

Your Google Alerts

Manage your alerts

Search terms

"cell phone reading”

"nate reading onling"

"orefer reading on paper"

"reading for fun"

"reading for pleasura"

"reading for understanding"”

"reading on Blackberry®

"reading on cell"

"reading on iPad"

"reading on iPhone"

"reading on kindle"

"reading on mobile”

"reading on phoneg"

000000000000 0/0

"reading on Sony"

Type
Everything

Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything
Everything

© 2010 Karen Schriver Associates

How often

once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day
once a day

once a day

Email length
up to 20 results

up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results
up to 20 results



Limitations of method

= Captures what people say they are
doing not necessarily what the are
doing

= Skewed by key terms one uses

© 2010 Karen Schriver Associates



Timeframe: Google Alerts

Phase 1: (Aug 2009 — Sept 2010)
= Talking about reading online

Phase 2: (22 May 2010 — 22 Sept 2010)
= Talking about purposes for reading

Overall Total = 8,653 hits

© 2010 Karen Schriver Associates




Results Phase 1:
Talking about reading online

Platform Proportion

Computers 69%
Mobile Devices 31%

Total = 5,030 hits

© 2010 Karen Schriver Associates




Results Phase 2:
Fun versus serious purposes

Purpose Proportion

Fun or escape 79%

Serious Purposes 21%

Total = 3,623 hits

© 2010 Karen Schriver Associates




Talking about reading for serious

purposes

To understand 73%
To analyze 15%
To buy 5%
To decide 3%
To compare 3%

Total = 748

© 2010 Karen Schriver Associates




Relating information design
moves to readers’ motivations

Examples from Google Alerts study:
"= Understand

= Analyze

= Buy

= Decide

= Compare

© 2010 Karen Schriver Associates







Develop the potential of solar power with confidencel ~ °°" 2%

Get high quality equipment, expert technical support and excellent pricing.

Home | Site Index | The Basics | System Sizing | Equipment | Incentives | Education | Online-Store | Contact
Us

Solar Power

Learn the essential basics of using solar power so you can understand your project.
Planning a solar project for electricity begins with understanding this section.

An excellent place to start for those just beginning.

Solar power works well for most items except large electric appliances that use an electric heat element such as
a water heater, clothes dryer and electric stove - for example - or total electric home heating systems. It is not
cost effective to use solar power for these items. Conversion to natural gas, propane or other alternatives is
usually recommended. Solar power can be used to operate a gas clothes dryer (Maytag, etc) because the
electrical requirement is limited to the drum-meotor and/or ignito-lighter, but not a HEAT element for drying the
clothes, for example.

We recommend you also review our page Helpful Solar Power Glossary which will provide useful terms and
General Construction Technigues for insight into energy efficient new construction or retrofitting energy efficient
principles into your building project.

Solar power:

Using solar power to produce electricity is not the same as using solar to produce heat. Solar thermal principles
are applied to produce hot fluids or air. Photovoltaic principles are used to produce electricity. A solar panel (PV
panel) is made of the natural element, silicon, which becomes charged electrically when subjected to sun light.

Solar panels are directed at solar south in the northern hemisphere and solar north in the southern hemisphere
(these are slightly different than magnetic compass north-south directions) at an angle dictated by the
geographic location and latitude of where they are to be installed. Typically, the angle of the solar array is set
within a range of between site-latitude-plus 15 degrees and site-latitude-minus 15 degrees, depending on
whether a slight winter or summer bias Is desirable in the system. Many solar arrays are placed at an angle
equal to the site latitude with no bias for seasonal periods.

This electrical charge is consolidated in the PV panel and directed to the output terminals to produce low voltage
(Direct Current) - usually 6 to 24 volts. The most common output is intended for nominal 12 volts, with an
effective output usually up to 17 volts. A 12 volt nominal output is the reference voltage, but the operating
voltage can be 17 volts or higher much like your car alternator charges your 12 volt battery at well over 12
volts. So there's a difference between the reference woltage and the actual operating voltage.

The intensity of the Sun's radiation changes with the hour of the day, time of the year and weather conditions.
To be able to make calculations in planning a system, the total amount of solar radiation energy is expressed in
hours of full sunlight per m2, or Peak Sun Hours. This term, Peak Sun Hours, represents the average amount of
sun available per day throughout the year.

It is presumed that at "peak sun", 1000 W/m?2 of power reaches the surface of the earth. One hour of full sun
provides 1000 Wh per m2 = 1 kWh/m2 - representing the solar energy received in one hour on a cloudless |
summer day on a one-square meter surface directed towards the sun. To put this in some other perspective, the |






LONG-TERM CARE INSURANCE

INTRODUCTION

In recent years long-term care (or nursing home) insurance has become
widely available as an alternative source for the funding of long-term care
expenses, whether received in an institutional setting or at home. Such policies
are extremely flexible, and can be designed to pay for all long-term care costs
indefinitely and without regard to Medicaid eligibility, or as a supplement to
Medicaid payments. They can also provide benefits during the limited period of

ineligibility caused by having excess countable resources, including the situation
where assets have been transferred during the look-back period.

Under recent amendments to the Internal Revenue Code, policies are issued

as either tax qualified or non-tax qualified. The tax treatment of qualified
long-term care policies is described below.

LEVELS OF CARE

In understanding long-term care policies, the different levels of care should be
recognized:

Skilled care is acute nursing and rehabilitative care given by a RN or
therapist, usually daily (i.e. around the clock) and supervised by a
physician.

Intermediate care involves occasional (not around the clock) nursing and
rehabilitative care under the supervision of skilled medical personnel.




HOW TO ANALYZE A LONG-TERM CARE POLICY

SCOPE OF COVERAGE

Institutional Care and Home Care. Coverage can be for one or more of the
four levels of care described above. Specifically, it is important to know
where the services can be received for a particular level of care --in a
nursing facility, at home, or a combination of both. Because most
individuals will want to stay at home for as long as possible, home care
coverage is an important feature to include in a policy, usually as a rider.

Does the policy state that custodial or home care has to be provided by a
licensed or certified professional, or can it be done by a non-professional,
e.g., a family member?

The policy may permit non-professionals to provide care, but such
flexibility will likely come at the cost of an increased premium.

COMMENCEMENT OF COVERAGE.

The policy should clearly define when coverage will begin. These starting
points, commonly referred to as "benefit triggers," have progressed from
the strict standard of "medical necessity” to a finding that the insured is
unable to perform a minimum of two of the "Activities of Daily Living"
(referred to as "ADL's").

Coverage can be "first day" protection, or there can be a waiting
(elimination) period (generally 20 to 365 days) before coverage begins.

LENGTH OF COVERAGE.

Policies can have a set benefit period, typically two to four years, for any
one stay in a nursing facility, or they can remain in effect for the
insured's lifetime.

AMOUNT OF BENEFIT. The amount of the benefit payable to the insured will be a
function of three components:

1. Set dollar amount specified in the policy (for example, $100 per day).




People-oriented headings:

Long-term care insurance

OLD NEW

Introduction Finding the right policy:

Levels of care Differences in the care available
Skilled care Skilled care
Intermediate care Intermediate care

Scope of coverage Knowing your costs and benefits
Institutional care and Understanding what is covered
home care Caring for a loved one at

Commencement of coverage home versus in hospice

Length of coverage When will the policy start?

Amount of benefit How long will the policy last?

How much will the policy pay?
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Home Hydroponics And Organic Gardening

Indoor Growing Systems DripWorks Drip Irrigation
Complete Hydroponic Systems and Supplies. The Drip Irrigation Specialists, Free Catalog
View Our Online Catalog! & Free Design Service

(<] Ads by Google

Are you one of those people who want to grow some plants at home but
doesn t have enough space in the garden to do so? Well so welcome your
novel friend; home hydroponics and aeroponics organic gardening. A little
space is all you need to implement this system and the days when you got
burned in the sun is no more thanks to its indoor productivity nature.
Through utilizing home hydroponics you can grow all those little plants you
always wanted to grow and you need to spend a very little amount if you
are not intending to do it on a large scale.

Many individuals seem to think that hydroponics is a novel idea but actually
it has been around from the years of the Aztec culture. However, the
possibility of implementing home hydroponic and aeroponic system didn’t
come in to play until recent years. With the hoopla made about global
warming such novel green concepts seem to have acquired substantial

popularity.

Planning your own home hydroponics systems is not a tough task and you
need not be a skillful person to make it happen. The internet would be all
you need to get all information from. Some Styrofoam, a big glass jar, plant
nutrients together with an air bubbler like one used in fish tanks would be
all the stuff that you would need to take off on home hydroponics garden.
You could of course buy such a system or even make a more complex and
elaborate one but remember that this would naturally increase your costs
so your home hydroponics project might turn a rather expensive hobby.

The very basic idea behind the hydroponics concept is that plants do not
need to have soil to grow. Soil just helps in anchoring the plant and
provides the minerals salts that are needed for plants to grow. So your
home hydroponics systems will be utilizing liquids and this might get as a
bit of storm to those who are not educated with the matter.

Ads by Google [1H

Grow Lights -
HPS MH LED =
Over 50% off
-Hydroponic Grow
Light HPS MH
LED T5 Light &

Systems
www AccessHydroponic.i

Hydroponics
Grow Lights
Newest 2010
Hydroponic Stuffs
Lowest Price w/
Fast Shipping
www.TigerHydro.com

Hydroponic

Systems
1200 Different

Commercial &
Hobby Hydroponic
Parts, Training,

Supply
CropKing.com/Hydroponi

HYDROSUPPLIER
Free shipping in
continental US
Think Beyond

www.hydrosuppliers.com






How to Decide if English Should be
the Official Language of the United
States

By Matasha Jackson-Arnautu, eHow Member

User-Submitted Article

The United States is a nation of immigrants that contribute to the overall
culture of this country from food to religion and music. Although diversity is
what defines this country, many believe that not having an official language
will keep the nation divided. Keep reading to decide if English should be the
official language of the United States or if this country should remain
fragmented rather than united.

Instructions Difficulty: Easy

Consider the logic of an official language. Without an official
language, it is difficult for business to require employees to speak
English. Furthermore, without an official language it makes it difficult
for citizens to conduct business without the burden of interpreters.

Weigh the financial impact of not having an official language in the
United States. Without an official language, the U.S. spends millions
of dollars providing official forms and schoolbooks in a wide variety of
languages not to mention the costs of having interpreters on staff. An
official language would eliminate the waste of printing forms and
providing interpreters, and those funds could be allocated to
programs designed to help immigrants learn English.

Think about unity. This is supposed to be the United States of
America, and without one language unifying the nation, it begins to
break down into various groups by religion, race, and now language.
It has been reported than more than 6 million people living in the U.S.
speak no English at all, which has dire consequences for the country.
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Low Interest Credit Cards

The following Low Interest Credit Cards feature either a low fixed rate APR or a low
introductory APR. Apply for the credit card of your choice by filling out a secure online
application.

n Search a Compare B Apply

Search through the Low Compare offers side by side Apply for the Credit Card of
Interest Credit Card Offers in order to determine which your choice by filling out a
below. card is best for you. secure online application.

+ Top Pick in Category
Capital One® VentureOne®™" Rewards Credit Card
s -

Click "APPLY HERE" to apply online or call 866-592-0808
1.25 miiles per dollar on every purchase, every day
Redeem miles for airline tickets, hotel rooms, car rentals and more
Mo limit on the miles you can earn and miles won't expire
Fly free on any airline, any time with no blackout dates
Use rewards for travel, merchandise, gift cards and more
0% intro APR on purchases until September 2011
Mo foreign transaction fees
Mo annual fee
Iniro APR Intre APR Perod Regular APR Annual Fee Balance Transfers Credit Needad
0% intro APR on purchases® until September 2011* 13.90% {(V)* Mone* Wes® Excellent Credit™®

Additional Offers

Chase Freedom® Visa - $50 Bonus Cash Back

Earn $50 Bonus Cash Back after first purchase
0% Intro APR and MNo Annual Fee
5% cash back in guarterly bonus categories like gas, home
improvement and department stores, subject to gquarterly maximum.
Signing up is free and easy
Unlimited 1% Cash Back on all other purchases with no spending tiers
Up to an additional 10% cash back when you shop online at select
merchants through Chase

o Intro APR. Period Regular APR "‘";::E" ::':;"';;B I:i::':d

12 months on balance transfers, & months on as low as 9.99% Good

MNone® Yas*

09%* . .
purchases® Variable*® Credit=

BankAmericard Cash Rewards™ Visa Signature® Card - $50 Statement Credit

Get a $50 statement credit after spending $100 in retail purchases
within the first 60 days of the account opening date

Earn 3% cash back on gas, grocery, and drug store purchases for the
first & months and 1% on all other purchases

Redeem rewards for a check, statement credit, direct deposit or pay
toward your eligible Bank of America® mortgage

Get a 25% bonus for all cash reward redemptions of $300 or more
Get redemptions starting at $25, with the capability to set up




Some observations

Many websites related to reading for
serious purposes are

= Poorly written
" Boring—showing little visual variety
= Displayed using ugly typography

" Not organized to help people
accomplish their purposes
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Content strategy?

It’s not just good visual design
Nor is it just good writing

It Is good visual + verbal
design!



Getting people to
shift from skimming
to reading

Content must be carefully orchestrated
= Visually engaging

= Clearly written

" Purpose friendly
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Implications: Study 1

= |nterest and motivation are crucial
" Technology mediates reading

" Quality of the writing and design shape
reading

- Visual and verbal macrostructure and
microstructure must be clear and

engaging
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Implications: Study 2

" Purposes for reading online are not
fixed and appear to be expanding

= Skimming may be the most common
behavior, but it is not the only way
people engage

= Readers are becoming more critical of
the quality of the writing, design, and
display of content
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Summary

The face of Web reading is changing
" More people work and play online

" |t’s not that people are not
reading; they are reading
when they are motivated

= Purposes are diverse

" The design of text matters
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Thank you!
For more information...

Karen Schriver, PhD

KSA Communication Desigh & Research
412.828.8791

kschriver@earthlink.net

© 2010 Karen Schriver Associates IGX




References

Bereiter, C., & Scardamalia, M. (1982). From conversation to
composition: The role of instruction in a developmental
process. In R. Glaser (Ed.), Advances in instructional psychology
(Vol. 2, pp. 1-64). Hillsdale, NJ: Lawrence Erlbaum.

Carr, N. (2010). What the Internet is doing to our brains: The
Shallows. New York, NY: W. W. Norton & Company.

Morkes, J., & Nielsen, J. (1997). Concise, scannable, and objective:
How to write for the Web. Retrieved from
http://www.useit.com/papers/webwriting/writing.html|

Nielsen, Jacob (October 1997). Useit Alertbox. Why users scan
instead of read.
http://www.useit.com/alertbox/whyscanning.html

© 2010 Karen Schriver Associates


http://www.useit.com/papers/webwriting/writing.html
http://www.useit.com/alertbox/whyscanning.html

References (continued)

Purcell, K., Rainie, L., Mitchell, A., Rosenstiel, T., & Olmstead, K.
(2010, March). Understanding the partcipatory news
consumer: How internet and cell phone users have turned
news into a social experience. PEW Internet & American Life
Project. Retrieved from
http://pewinternet.orq/Reports/2010/0Online-News.aspx

Schcolnik, M. (2001). A study of reading with dedicated E-readers.
Unpublished dissertation: Ft. Lauderdale, FL: Nova
Southeastern University.

Scardamalia, M., & Bereiter, C. (1983). The development of
evaluative, diagnostic, and remedial capabilities in children's
composing. In M. Matlew (Ed.), The psychology of written
language: A developmental approach (pp. 67-95). London:
John Wiley & Sons.



http://pewinternet.org/Reports/2010/Online-News.aspx
http://pewinternet.org/Reports/2010/Online-News.aspx
http://pewinternet.org/Reports/2010/Online-News.aspx

References (continued)

Schriver, K. A. (1997). Dynamics in document design: Creating texts
for readers. New York: John Wiley & Sons.

Schriver, K. A. (2006, Feb. 15) Coaching experts to transform their
knowledge. Links to Presentations to Plain Language.gov and

PLAIN.
http://www.plainlanguage.gov/news/currentEvents.cfm?topic=

past

Schriver, K. A. (in preparation). Reading online: A review of
research on the impact of technology, writing, graphics, and
reader characteristics. Pittsburgh, PA: KSA Communication

Design & Research.

© 2010 Karen Schriver Associates



References

Schriver, K. A. (in preparation). What we know about expertise in
professional writing. In V. Berninger (Ed.), Past, present, and
future contributions of cognitive writing research to cognitive
psychology. London, England: Psychology Press/Taylor Francis

Group.

Schriver, K. A., Cheek, A., & Mercer, M. (in press). The research
basis for plain language techniques: Implications for
establishing standards. Clarity, 62.

Weinreich, H., Obendorf, H., Herder, E., & Mayer, M. (February
2008). Not Quite the Average: An Empirical Study of Web Use.
ACM Transactions on the Web, vol. 2, no. 1, article #5.

© 2010 Karen Schriver Associates



